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PRODUCTION SOLUTIONS

The 
imagePRESS C10000VP 
Digital Color Press Series 

Setting Standards for 
Speed, Reliability, and 
High-Quality Output

©2019 Canon U.S.A., Inc. All rights reserved. Canon and imagePRESS are registered trademarks of Canon Inc. in the United States and may also be  
registered trademarks or trademarks in other countries. Apple and Magic Mouse are trademarks of Apple Inc., registered in the U.S. and other countries.

The imagePRESS C10000VP Digital Color Press Series 
is designed to provide “no compromise” printing. You 
can deliver outstanding customer output while also 
benefitting from impressive productivity and reliability. 
The imagePRESS C10000VP Digital Color Press Series 
is designed to deliver the quality you demand at speeds 
that will delight. It features intuitive operation and can 
help maximize uptime with automated calibration.

The imagePRESS C10000VP Series achieves offset-like 
quality through advanced features like Canon’s proven 
Gloss Optimization technology. As for productivity, it 
kicks out up to 100 ppm* regardless of the media weight 
(up to 400 gsm**). The result? You can help exceed your 
customers’ expectations.

Find out more about the imagePRESS C10000VP Digital 
Color Press Series at print.usa.canon.com.

 * Based on 8.5” x 11” size 
 **  For a list of validated heavier stocks, consult the Specialty Media Handling Guide.
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Board of Directors
Mr. Randy Herron, Chairman

Herron Printing & Graphics
7621 Rickenbacker Drive, #300
Gaithersburg, MD 20879
Phone: (301) 990-3100
Email: randy@herronprinting.com

Mr. Dennis Trump, Vice Chairman
Trump Direct
1591 North Water Street, Decatur, IL 62526
Phone: (217) 429-9001
Email: trump@trumpdirect.com

Ms. Michelle Maynor, Secretary
Interior Graphics & Printing
405 Noble Street, Fairbanks, AK 99701
Phone: (907) 456-4982
Email: michelle@interiorgraphics.com

Mr. Daniel Flatt, Treasurer
Multi-Media Services
11136 River Road, Corning, NY 14830
Phone: (607) 936 3186
Email: danf@mmsny.com

Mr. Nathaniel Grant
Communications Director
GAM Graphics and Marketing
45969 Nokes Boulevard, Sterling, VA 20166
Phone: (703) 450-4121
Email: Nathaniel@gamweregood.com

Mr. Kevin Hebert
Programs and Events Director
St. Charles Printing / FASTSIGNS
13413 Highway 90, Boutte, LA 70039
Phone: (985) 785-0727
Email: kevin@stcharlesprinting.com

Ms. Charlene Sims, Conference Director
The Master’s Press
14550 Midway Road, Dallas, TX 75244
Phone: (972) 387-0046
Email: Char@themasterspress.com

Mr. K. Scott Schoppert, Director
Printing Impressions
68 Reliance Road, Martinsburg, WV 25403
Phone: (304) 267-7327
Email: scott@printing-impressions.com

Mr. Barry Martin
Immediate Past Chairman
Copyquik Printing & Graphics LLC
710 Oak Hill Avenue, Hagerstown, MD 21740
Phone: (301) 791-7400
Email: barry@copyquik.com
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